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Context 

 Developed through mid-2000s 

 Product of City Development Board 

 No clear focus and service orientated (email, forums) 
 

 Small specialised team 

 Development of other web sites 

 Community Maps 

 Cycle Dublin (Web Awards Winner 2012) 

 Bridges of Dublin (Web Awards Winner 2013) 

 Leads community training for older persons with Age 
Action 

 

 



Context 



AT Brand 

 Begins January 2014. Lead partner. 

 Branding project for 6 EU cities along the 

Atlantic Arc (Dublin, Cardiff, Liverpool, 

La Rochelle, San Sebastian, Faro) 

 Dublin proposed developing a new city 

brand and a way to express that 

internationally, with a new dublin.ie 

 Funding was €140k with additional 

resourcing from the City Council 

 



Activating Dublin tie-in 

 The AT Brand objectives tied in with work previously 

undertaken by the City Council. 

 Provided for a tangible outcome with the brand 

and website. 

 Activating Dublin tie-in allowed us to work with 

Dublin Chamber of Commerce and RTE. 



Development of brand 

 Who we are targeting: 

 Live in Dublin for work or study. 

 Establish, move or grow a business. 

 Find out what’s happening in the region. 

 

 Dublin has a compelling destination 
brand developed by Fáilte Ireland. 

 

 Our objective is to establish a place 
brand and seed it internationally via 
dublin.ie 

 

 



Development of brand 

 Personality: Engaging, Witty, Interesting, Inquisitive, 

Creative. 

 Values: Community, Optimism, Honest, Resilient 

 











Brand to web site 

 McCann Blue appointed after open tender. 

 Development underway in mid-2015. 

 Core areas: 

 Living 

Working 

 Learning 

What’s On 

 Mix of original editorial content and external 

content from hundreds of sources. 



Brand to web site 

 Developed for mobile, tablet and desktop. 

 



Brand to web site 



Into 2016 

 

 

 Finalise Dublin’s lead role in AT Brand project 

 Site live in February 

 Social media accounts to further establish brand 

 Promotion campaign to follow 


